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The Customer
Challenge

Influencer marketing faces a crisis as spending increases but
trust diminishes. Audiences have grown weary of inauthentic
content, leading to a strategic overhaul in approach.




The Real Switch System




Creatc;r
Sourcing

Focus on micro-creators with authentic connections. Engage
those sharing real experiences in food and wellness, ensuring
their audience deeply trusts their recommendations.




Phase 2 — Launch The Real
Switch Challenge




Amplitying
Authenticity

Each creator's journey becomes a captivating content series. By
showcasing genuine moments, Oatly effectively transforms real
experiences into powerful recommendations that resonate with
audiences.




How to Apply

Implementing the Real Switch Strategy




Why This Works
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